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- Lesotho (at standard/ SA price + R 4 200) 

- Local rentals: South Africa, at 4% selling price per month 

- The price addition is to account for delivery costs, as all products will be manufactured 

in SA then by freight moved to the countries. 

 

Selling prices (excluding VAT) for each trailer type is shown below: 

1) Chickicha food trailer at ZAR 19,000 fully equipped  

2) Pikila food trailer at ZAR 27,000 fully equipped 

3) Pikila food trailer at ZAR 29,000 new design 

4) Chingali food trailer at ZAR 33,500 fully equipped  

5) Chingali food trailer at ZAR 35,500 new design 

6) Kaluchi S food trailer at ZAR 35,000 fully equipped 

7) Kaluchi S food trailer at ZAR 37,000 new design 

8) Kalanga food trailer at ZAR 37,500 fully equipped 

9) Kalanga food trailer at ZAR 39,500 new design 

10) Luci food trailer at ZAR 45,500 fully equipped 

11) Luci food trailer at ZAR 47,500 new design 

12) Long nose trailer at ZAR 56,000 fully equipped 

13) Mobile freezer ZAR 40 000 

14) Flat deck trailer at ZAR 356 000 

15) Sliding curtain trailer at ZAR 458 000 

16) Dropside trailer at ZAR 446 000 

17) Tri-axle trailer at ZAR 225 000 

 

Rental prices for each truck trailer is shown below (at 4% of selling price): 



http://www.statssa.gov.za/?p=11890
http://www.statssa.gov.za/wp-content/uploads/2019/02/pic2.png
https://www.nra.co.za/live/content.php?Item_ID=94
http://www.statssa.gov.za/wp-content/uploads/2019/02/pic3.png


https://www.export.gov/article?id=South-Africa-automotive
https://www.southafricanmi.com/south-africas-manufacturing-industry.html


https://www.southafricanmi.com/south-africas-manufacturing-industry.html
http://www.statssa.gov/
https://www.tips.org.za/images/Manufacturing_subsectors_-_Transport_equipment_2017.pdf
https://www.tips.org.za/images/Manufacturing_subsectors_-_Transport_equipment_2017.pdf


https://blog.ift.org/10-food-trend-predictions-for-2019?gclid=EAIaIQobChMI6t6_oojB5QIVx8reCh174gl7EAAYAiAAEgJx8fD_BwE
https://blog.ift.org/10-food-trend-predictions-for-2019?gclid=EAIaIQobChMI6t6_oojB5QIVx8reCh174gl7EAAYAiAAEgJx8fD_BwE
https://www.thegrocer.co.uk/trend-reports/street-food-the-new-trends-shaping-foodie-culture/571368.article
https://www.thegrocer.co.uk/trend-reports/street-food-the-new-trends-shaping-foodie-culture/571368.article
https://www.forbes.com/sites/theyec/2018/02/08/the-four-biggest-freight-transportation-trends-to-watch-for-in-2018/#39216a2df16a
https://www.forbes.com/sites/theyec/2018/02/08/the-four-biggest-freight-transportation-trends-to-watch-for-in-2018/#39216a2df16a




 22 

6. Competition 

6.1. Key competitor analysis 

The main companies producing canopies, tankers, trailers, etc. as part of their production of transport 

equipment per a 2017 analysis, are listed in tabular form below16 

 
COMPANY 

 

# OF 
EMPLOYEES 

 
MAIN ACTIVITIES 

 
1. Route 
Holdings 

 
3,000 
(group) 

 
Subsidiaries (SA Truck Bodies, Fruehauf, Road Tankers and others) 
manufacture and repair trailers, axles, suspensions and trailer parts. Group 
has three trailer manufacturing operations in Wadeville, Bloemfontein and 
Cape Town; also manufactures tanks and components, including trailers, axles 
and suspensions. 

 
2. Welfit 
Oddy 
 

 
1,040 

 
Designs, manufactures and sells tank containers and bulk liquid shipping 
containers and transport containers for international chemical and food grade 
logistics market. 
 

 
3. Afrit 
 

 
920 

 
Manufactures and repairs trailers, semi-trailers and trucks. 
 

 
4. Top 
Trailers 
 

 
800 

 
Designs and manufactures specialised tippers, trailers and carriers for the SA 
market. 
 

 
5. Jurgens CI 
 

 
680 

 
Manufactures caravans and motorhomes. Fabricates fibre tech parts for 
caravans in Rosslyn. 
 

 
6. GRW 
Engineering 
 

 
600 

 
Manufactures and refurbishes road tankers on chassis; manufactures stainless 
steel tank containers for export. 
 

 
7. Beekman 
Super 
Canopies 
 

 
490 

 
Manufactures fibreglass canopies for bakkies. 
 

 
8. F & R 
Catai 
Transport 
Solutions 
 

 
288 

 
In addition to core business of fleet support, manufactures trailers and 
security vehicles for Fidelity and Armscor and rail road vehicles for 
Transnet. 
 

 
9. TFM 
Industries 

 
287 

 

                                                             
16 Adapted from https://www.tips.org.za/images/Manufacturing_subsectors_-_Transport_equipment_2017.pdf 

https://www.tips.org.za/images/Manufacturing_subsectors_-_Transport_equipment_2017.pdf




http://www.ricotrailers.co.za/wp-content/uploads/2013/08/Mobile-Kitchen-Trailer-Brochure-Pricing-Quote-Rico-Trailers-South-Africa-Trailer-Manufacturer.pdf
http://www.ricotrailers.co.za/wp-content/uploads/2013/08/Mobile-Kitchen-Trailer-Brochure-Pricing-Quote-Rico-Trailers-South-Africa-Trailer-Manufacturer.pdf
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Trailer axels 

A.G. Ally & Sons Gas appliances and accessories 

Catering equipment 

Electrical and fridge spares 

Stoves and boiling tables 

ATT Auto & Truck Tyres Tyres 

 

8. Target market analysis 

8.1. General market 

  

 

Product 

 

Food trailers 

 

Truck trailers 

 

Market description 

     

 

 
 

 

Businesses operating in the food and 

beverage industry that are specifically 

focused around the mobility of food services. 

Businesses such as Mobile catering services, 

street food stands and mobile kitchens. 

These businesses are generally Food truck/ 

trailer businesses that are either just starting 

up, expanding, or have been running and 

require upgraded, modern trailers. 

 

 

 

Businesses that operate in the 

transport industry. These 

business can include freight 

businesses, long-haul businesses, 

passenger transport services (that 

require luggage trailers), food 

transport services (that require 

refrigerated trailers), and other 

goods transport services (that 

require specialised trailers). 
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8.2. International market  

Trailored intends to expand its market reach to the international market with specific emphasis on 

countries such as Namibia, Botswana, and Lesotho. We have an Import and Export license to ensure 

that we can easily trade within these countries. The demand for our products has been expressed 

through various social media platforms such as Facebook and WhatsApp. Below are some screen grabs 

of enquiries for our products from across the border: 

 

 

 

 

 

 

 

 

Geography 

              

Businesses situated within Sub-Saharan 

Africa, and  Southern Africa 

Businesses situated within Sub-

Saharan Africa, and Southern 

Africa 

 

Affordability 

       

 

High affordability in target market, as 

products are capital investments 

 

High affordability in target 

market, as products are capital 

investments 

  

 






